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Patterns of growth
How’d we get here?

Presenter
Presentation Notes
Why this matters



Courtesy of Alex MacLean, Landslides

• Mixed-use

• Compact

• Buildings of several stories

• Blocks with multiple 
building types

• Street grid

Traditional town plan

Presenter
Presentation Notes
This is how we used to build towns.
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Presenter
Presentation Notes
Grid plan.  Compact development.  Walkable distances.  Clear line between city and countryside.[image from: www.historyhappenshere.org/node/7348]



“Euclidean” zoning

Fragmented land use

Drive-only

Courtesy of Walter Kulash, Glatting Jackson 
Kercher Anglin Lopez Rinehart. 

Then came zoning . . .
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Presenter
Presentation Notes
Then we got “zoning” . . .+ We made new rules that required communities to be built that way, and pretty much outlawed the traditional town.  Zoning stands out (note:  promulgated by the federal govt. in the 20s by then-Sec of Commerce Herbert Hoover), but there were many other regulatory, tax, and subsidy policies that worked to remake the way America got built.
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. . . and the 
automobile . . .

(and the interstate 

highway program, and 

new federal programs 

for homebuilding, and 

new rules for capital 

depreciation . . . )

Presenter
Presentation Notes
. . . and everybody got a car . . .“Residents by the thousands, especially those with good jobs and incomes, moved to suburban subdivisions outside city limits, and kept moving farther out.”+ Of course, the standard story to explain this is that America “fell in love with the automobile,” and headed for the suburbs.  Well, yes that’s part of the story.  But it’s not just that the car came along and we decided we wanted to drive everywhere.  A whole lot of government policy – at every level, from federal through state to local – was involved in building the drive-only environment.  

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=ZKF_zFwkA-RFrM&tbnid=VHJrmwHMyLT3kM:&ved=0CAUQjRw&url=http://www.city-data.com/forum/urban-planning/1776681-people-should-stop-defending-suburbia-pointing-10.html&ei=gY9cUe_7E6my0QGtsICgCQ&bvm=bv.44697112,d.dmQ&psig=AFQjCNH57NclTHxWEC7gcIReT83hg9j1rQ&ust=1365106276902429
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=ZKF_zFwkA-RFrM&tbnid=VHJrmwHMyLT3kM:&ved=0CAUQjRw&url=http://www.city-data.com/forum/urban-planning/1776681-people-should-stop-defending-suburbia-pointing-10.html&ei=gY9cUe_7E6my0QGtsICgCQ&bvm=bv.44697112,d.dmQ&psig=AFQjCNH57NclTHxWEC7gcIReT83hg9j1rQ&ust=1365106276902429


Photo of rural New Jersey  by Alex MacLean

Presenter
Presentation Notes
And we moved out to new homes, from which we could only get anywhere by driving.“Residents by the thousands, especially those with good jobs and incomes, moved to suburban subdivisions outside city limits, and kept moving farther out.”



From: http://dilemma-x.net/2012/11/10/research-triangle-park-unveils-new-master-plan/

Prime business location
(late 20th century)
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Presenter
Presentation Notes
“Businesses followed, and by about 1970, the majority of jobs had left American cities for the suburbs.  Increasingly, the prestige locations for business became suburban office parks;  places like Research Triangle Park, Tyson’s Corner, and Silicon Valley.  The central business district was replaced by the “edge city.”  Places accessible only by automobile, where any amenities are found inside, in climate-controlled conditions, and walking is limited to the journey across the parking lot.  By the 1990s, it seemed that this was the permanent American business address, that growth in metropolitan areas would inevitably occur on the periphery, old-fashioned Main Streets being just that, quaint relics of a fading past, no longer relevant to modern commerce.”+ And here’s where we work.  Ample parking.  Not much good walking – even between buildings in the same complex.
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Presentation Notes
To get tens of thousands of us around a major metropolitan area in our cars, we built a lot of infrastructure.  These have the unfortunate consequence of separating us further from the things we’re trying to reach.  (How do you get from the top-left to the shopping center on the bottom-right?)



Courtesy of Local Government Comm

Presenter
Presentation Notes
So now, we’ve built everything for the car.  We adjust the way we shop.
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Presenter
Presentation Notes
So now, we’ve built everything for the car.  We even adjust the way we build our homes to accommodate them.  -- Okay, this is a joke – but  . . . 



12

Presenter
Presentation Notes
. . . this isn’t.  (Ohio subdivision, typical of exurban communities.)  This affects the way we live our lives . . . 



Presenter
Presentation Notes
. . . we adjust our lifestyles to accommodate our cars. 
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Presenter
Presentation Notes
The automobile represented freedom.  Like this nice family seeing the USA in their Chevrolet, circa 1956.  You can see they’re having a great time.  (But what about the guy they just passed on the side of the road?)  Beautiful countryside, the wide-open road.  Unfortunately, the driving experience isn’t ALWAYS like this . . .
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Presenter
Presentation Notes
We’ve designed everything for cars, and yet it often doesn’t work for cars.  Facilities designed for us to speed along at 60 mph often move slower than a horse-drawn carriage.  Which we try to fix with highway “improvements.”
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Presenter
Presentation Notes
You know this here in the Nashville area.  You’re not nearly the worst in the country – that would be my home town – but you have pulled up to number 11 on the charts.  “TTI’s 2012 URBAN MOBILITY REPORT Powered by INRIX Traffic Data” – Dec 2012http://d2dtl5nnlpfr0r.cloudfront.net/tti.tamu.edu/documents/mobility-report-2012.pdfhttp://www.bizjournals.com/nashville/blog/2015/07/contain-your-rage-heres-how-bad-nashvilles-traffic.html



Cleveland: Same Population

1950: 1,389,582 2002: 1,393,978

Cuyahoga Co Land Use Maps – Cuyahoga Co Planning Commission
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Presenter
Presentation Notes
Does massive road building reduce congestion?  Can be hard to separate out effect of added road miles, when population growth occurs concurrently.  What if we had an experiment . . . 



Cleveland: Same Population

Cuyahoga Co Land Use Maps – Cuyahoga Co Planning Commission

1950: 1,389,582 2002: 1,393,978

Source: TTI 1982 2007

% peak VMT congested 10 28

% of lane miles w/ congestion 10 23

Number of rush hours 3 5

Freeway and arterial miles 2420 4490
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Presenter
Presentation Notes
Double the freeway capacity – and traffic got more than twice as bad, with the same population.
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The demographic and economic 
fundamentals have shifted

What’s been happening?

Presenter
Presentation Notes
What is essential to understand at this cusp in our history, is that the fundamentals of our demography and economy have shifted in ways that are profoundly altering market demand.  Most particularly the market for real estate;  everything that affects where we live, where we shop, what we buy, where we work, where businesses locate.  Two main points:The formula for economic growth is changing, driven by the emergence of the “knowledge economy,” and the importance of professional talent.The nation’s demographics are changing in a way that is profoundly affecting the real estate market, especially housing.



Economic growth
20th century vs. 21st century

• Manufacturing economy vs. Knowledge economy

• Chasing smokestacks vs. Chasing talent 

Presenter
Presentation Notes
The formula for economic growth is changing, driven by the emergence of the “knowledge economy,” and the importance of professional talent.Economy used to be based on manufacturing.  Local efforts focused on landing a big new plant as economic anchors.  Now, innovation is the big driver of wealth.  Innovation depends on interaction – both within and among firms.  This has implications both for the architecture of the workplace, and the design of the city.1) From: http://www.bismillahmarriagebureau.com/modules/com_virtuemart/smokestack-industries-623.html2) From: http://businessclimate.com/blog/2012/02/high-tech-havens-top-states-for-science-engineering-firms/ 



The 21st Century Economy

• Creativity, knowledge, innovation

• Importance of networking, interaction

• Demand for skilled workers

“A region’s most important source of competitive 
advantage is its workforce. . . it’s the pool of talent 
that attract firms, particularly in the knowledge 
economy.” 

-- Ania Ania Wieckowski, 
Harvard Business Review, May 2010

Presenter
Presentation Notes
“A region’s most important source of competitive advantage is its workforce. In the past, employers attracted workers, but now, according to a study by CEOs for Cities, it’s the pool of talent that attract firms, particularly in the knowledge economy. The vast majority of college educated young people chose where to live based on factors other than employment opportunities.   Creating attractive, mixed use communities attracts the talent, and that business.”Source: Ania Ania Wieckowski, Harvard Business Review, The Magazine, May 2010; Cities of Opportunity, Price Waterhouse-Coopers and the Partnership for New York City (2010).



Forbes.com*
“One of the main factors businesses consider when deciding 

on where to relocate or expand is the available pool of 

college-educated workers.  And that has cities competing 

for college-educated young adults.”

* Downtowns: What's Behind America's Most Surprising Real Estate Boom – March 25, 2013

“And there’s one place this desired demographic, college-educated 
professionals between the ages of 25 and 34, tends to want to live: 
tight-knit urban neighborhoods that are close to work and have lots of 
entertainment and shopping options within an easy walk.”
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Demographic Change
20th century vs. 21st century

Retirement of the Baby Boom

Rise of the Millennials

Smaller households

Different preferences



Millennials now largest share of the work force

Presenter
Presentation Notes
The Millennials are taking over.



Millennials
They follow lifestyle, 
not jobs.

Millennials choose 
where to live before 
finding a job.

THE CHANGING MARKET

Of all college-educated 25- to 34-year-olds 

64% looked for a job after they chose the 

city where they wanted to live.
(U.S. Census)

Presenter
Presentation Notes
Millennials are different.��Photo credit: “BJMAP touches down in Burlington, VT,” by Flickr user missmeng (Meng He). Retrieved at: http://www.flickr.com/photos/missmeng/5881124444. August 4, 2011. Creative Commons license.



Preferences: Transportation

Millennials are driving less
– From 2001 to 2009, the average annual 

number of vehicle-miles traveled by people 
ages 16-34 dropped 23 percent. 
(source: National Household Travel Survey)

– 26 percent lacked a driver's license in 2010, 
up 5 percentage points from 2000 
(source: Federal Highway Administration)

Presenter
Presentation Notes
They drive less.
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Presenter
Presentation Notes
Just last week, NAR released new survey results.
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Preferences: Transportation choices

Presenter
Presentation Notes
Millennials want choices.  They’re moving where that choice is offered.



Americans Value “Sense of Place,” 
Whether City, Village, or Rural Town



“Americans Prefer to Live in Mixed-
Use, Walkable Communities” 

-- National Association of Realtors 
(October 2013):

• 78 percent say neighborhood is more important than 

the size of the house

• Fifty-seven percent would forego a home with a larger 

yard if it meant a shorter commute to work

Source: Oct. 2013 Consumer survey conducted for the 
National Association of Realtors

THE CHANGING MARKET



Preferences: Housing
Millennials especially are trending away 

from traditional suburbs
– 47% would prefer to live in a city or a suburb 

with a mix of houses, shops, and businesses
– 40% would prefer a rural or a small town
– 12% say they would prefer a suburban 

neighborhood with houses only



“We just know that in the summer, 
everybody is going to be congregating 
where we live. It’s just really exciting for us 
to be here, and we see it as a great value 
because of that.”

"We're happy to pay a slight 
premium to be close to all these 
things that enrich our lives." --
Downtown resident Ziev Beresh

34

Presenter
Presentation Notes
This isn’t New York, or Chicago;  it’s Grand Rapids, Michigan.http://www.mlive.com/business/west-michigan/index.ssf/2014/03/downtown_housing_is_an_elusive.html



Preferences: Housing
Boomers are downsizing

– More senior households every year
– As senior population itself gets older, 

more smaller households
– The number of senior households will grow 

twice as fast as all others (A.C. Nelson)

– Shrinking, aging households will be a source 
of supply of SFD housing, and demand for 
smaller and multi-family



Occupied Housing Demand-
Supply Mismatch 2011

Source: Adapted from American Housing Survey 2011 by Arthur C. Nelson, University of Arizona.
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Presenter
Presentation Notes
http://www.bizjournals.com/nashville/blog/2015/04/report-nashvilles-housing-market-third-hottest-in.htmlhttp://www.ft.com/intl/cms/s/0/fd1fe1a6-dec7-11e4-b9ec-00144feab7de.html



Housing Affordability

• By “traditional” measure, almost 70 % of 
US communities are “affordable”

• Considering housing and transportation 
costs together changes the picture

• Drops to > 40 %

38
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Business moves back downtown 
Responding to the market



“Surging City Center Job Growth,”
Joe Cortright, Feb. 2015

“During the economic 
expansion from 2002 to 
2007, the historic trend 
of job decentralization 
was very much present. 
. . . 

But since 2007 . . . the 
picture changed 
dramatically. While only 
7 city centers 
outperformed their 
surrounding metros in 
the 2002-07 period, 21 
outperformed the 
periphery in 2007-11.”

42

Presenter
Presentation Notes
“During the economic expansion from 2002 to 2007, the historic trend of job decentralization was very much present. City centers saw employment growth of barely one-tenth of a percent per year, while the more outlying areas grew ten times as fast. . . . But since 2007—the period coinciding with the onset and early recovery from the Great Recession—the picture changed dramatically. In the aggregate, the 41 metropolitan areas for which we have comparable data showed a 0.5 percent per year growth in city center employment and a 0.1 percent decrease in employment in the periphery. While only 7 city centers outperformed their surrounding metros in the 2002-07 period, 21 outperformed the periphery in 2007-11.”



Businesses respond to 
changing preferences

43

Presenter
Presentation Notes
“And for several years now, news reports each month attest that companies are moving back to core locations.  It was the growing accumulation of such reports, in combination with other quantitative analysis, that led Smart Growth America to attempt to document the apparent trend, and shed some light on its cause.  Who are the companies moving from suburb to downtown, and why are they going there?”



Businesses respond to 
changing preferences

“Locations deemed walkable appreciate 
more than those that are car-dependent”
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Presenter
Presentation Notes
“And for several years now, news reports each month attest that companies are moving back to core locations.  It was the growing accumulation of such reports, in combination with other quantitative analysis, that led Smart Growth America to attempt to document the apparent trend, and shed some light on its cause.  Who are the companies moving from suburb to downtown, and why are they going there?”



Presenter
Presentation Notes
“SGA performed a broad search, from general business publications to trade press.  We soon identified more than 100 cases.  In the end, with the help of Cushman & Wakefield, we identified nearly 500 cases, and were able to run some summary analysis.  We began interviewing company representatives (ultimately we talked to about 10% of the companies in our sample), asking them to talk about why they made the decision to locate in a downtown, rather than a suburban site.  We also talked to people involved in ‘recruitment’;  that is, economic development agencies, downtown associations, chambers of commerce.  We asked them what they found to be successful in appealing to companies.”



Presenter
Presentation Notes
“The sample includes companies from diverse industries, of varying size.  More than 10% (52) are Fortune 500 companies; a dozen are on Fortune’s 2015 list of “100 Best Companies to Work For”.  They are moving to cities in every part of the country, not just the coasts, and not just the big ones.  The list includes more than 100 cities and 85 metropolitan statistical areas, in every region of the country.The cases in our study include companies that have specifically re-located from suburban sites to downtowns, as well as those that opened new branches or offices in downtown locations, those that consolidated to a downtown location, those that moved from one downtown to another, and brand-new companies that chose to start in a downtown.  Each of these companies had a choice about where to locate their business.  A couple of decades ago, they would likely have been cutting their ribbons in suburban office parks.  Each of them made the decision within the last five years to locate downtown.“



Presenter
Presentation Notes
“By ‘downtown,’ we do not necessarily mean ‘central business district’;  although, for most of the cases in our sample, that is where the new locations are to be found.  Within their metropolitan areas they also include secondary centers of business activity, and places that might have been regarded as at least somewhat suburban.““The common characteristic among the new locations for these companies is that they are walkable places, with good transit availability.  We were able to quantify this using Walkscore.com.  (Thanks to Walkscore for their assistance.)  Across our sample, for those firms for which we were able to derive Walk Scores (488 of the new locations; 331 of the previous sites), we found the average Walk Score prior to the move was 52.  If you’re familiar with walkscore.com, you know that, on the Walk Score scale, this is just above the line that separates “somewhat walkable” from “car-dependent.”  In their new locations, the average Walk Score comes in at 88.  This is just below the line that separates “very walkable” from “walker’s paradise.”  In addition to this 36 point jump in Walk Score, the corresponding numbers for transit rose by 27 points.   The average “before” transit score was also 52 (on a sample of 141);  the average score of the new locations (for 353 companies) was 79.  (While not as dramatic, the bike scores also rose, by 12 points overall.)”



Businesses respond to 
changing preferences

• Across the country corporations are 
responding to employee preferences and 
moving to the talent. 

• They are choosing to relocate from drive-
only office parks to walkable locations.

Presenter
Presentation Notes
“The interviews we conducted gave us a kind of “focus group” insight into the thinking behind these actions.  Much of what they told us was unprompted other than a general question along the lines of, “tell us why you made the decision to move downtown.”  We found what we heard most interesting.Through the course of nearly 100 interviews (about half with company representatives), we identified 6 major themes.  Of particular note, is the goal of attracting and retaining talented workers, especially among the so-called “Millennial” generation – that large demographic from about 18 to 34 years of age.  As any number of studies have shown, this demographic group places the choice of where to live ahead of choosing a job;  and they are far more interested than were their parents in living in urban areas with a diversity of opportunities and experiences.  They are less interested in driving, and more inclined to walk, bike, and take transit.  Many of our interviewees highlighted the need to be attractive to such potential employees as a major consideration.For example, Adam Klein, Chief Strategist for the tech company American Underground, in [RALEIGH], NC, told us, “We wanted to be in an amenity-rich environment where our employees could walk to get a cup of coffee and participate in arts, music, and the excitement of downtown.  We’re able to show potential employees a cool office in the middle of downtown and that has definitely helped us recruit people.”Dr. Jeff Chell, President of Be the Match Bone Marrow Center, of Minneapolis . . .  said, “we asked ourselves, ‘Five to ten years from now, what’s going to allow us to attract and retain a really mission-driven workforce?’ We knew the answer to that was a neighborhood with lots of restaurants and other amenities, and better public transportation.”Or, as Reg Shiverick, President of Dakota Software in Cleveland, OH put it:  “Our younger employees don’t want to go to a suburban office park. It’s boring as all getout out there. Here they walk outside and see cool stuff and it’s fun. I wanted to be where they wanted to be.”



http://sustainablecitiescollective.com/donnellyb/1064251/moving-downtown
49
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http://sustainablecitiescollective.com/donnellyb/1064251/moving-downtown



Businesses respond to 
changing preferences

Major insurance 
company chooses 
new location in 
Phoenix area 
– for transit 
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The Other Walkable Urban Trend

It’s not just big metropolitan areas, but small 
towns too

“The same demographic and market trends 
that are driving a return to big cities can 
also boost the prospects of smaller cities 
and towns surrounded by suburbs and 
countryside.”  

-- Robert Steuteville, Small cities and towns are urban 
places, too - Better! Cities & Towns

51

Presenter
Presentation Notes
Data from Transit Center report, 2014 (see http://transitcenter.org/ourwork/mobility-attitudes-survey/)



“The same demographic and market trends 
that are driving a return to big cities can 
also boost the prospects of smaller cities 
and towns surrounded by suburbs and 
countryside.”  

-- Robert Steuteville, Small cities and towns are urban 
places, too - Better! Cities & Towns

By John Woodrow Cox October 31, 2014

The Other Walkable Urban Trend

“ . . . Many of the same forces fueling Washington’s 
renaissance are driving a small-city boom regionally 
and nationally. ”

52

Presenter
Presentation Notes
The Other Walkable Urban Trend
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Presenter
Presentation Notes
“The City of Conway has a roadmap for where they see themselves in the next 20 years. They want to create a more walkable environment and become more attractive to younger folks, and ultimately that strategy is about attracting new businesses. The good news is that the city is taking the initiative to make infrastructure investments to support those goals.” —Josh Smith, Vice President of Product Strategy and Business Development, Metova, Conway, ARSlide from an article on how 3 tech companies moved to downtown Conway, bringing 140 employees and investing $2.5 million: http://www.arkansasonline.com/news/2015/jan/29/3-technology-companies-add-140-jobs-conway/



What the market wants
The demand for walkable, downtown development
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Presenter
Presentation Notes
Our world has changed dramatically.  “From our vantage point midway through the 2nd decade of the 21st century, it is clear that there has been a sea change.  Evidence abounds that attitudes toward urban life, and most tellingly, the market situation in urban real estate, have shifted dramatically.  City centers are reviving, and people are moving back.  People and businesses.”
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Walkable Urban Places

“. . . walkable urban 

places and projects 

will drive tomorrow’s 

real estate industry 

and the economy”
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Walkable Urban Places - Atlanta
Report finding: 

From 1992-2000, roughly 13 
percent of real estate 
investment in the region went 
into Current and Emerging 
‘WalkUPs.’ 

From 2001-2008, that number 
doubled to 26 percent. 

Since 2009, it more than 
doubled again, reaching 
60 percent.

57

Presenter
Presentation Notes
“Metro Atlanta’s walkable urban places are attracting an increasing share of new development and have seen a rise in rent premiums over drivable suburban areas; - See more at: http://saportareport.com/blog/2013/10/leinbergers-latest-on-metro-atlanta-sprawl-ending-walkups-are-next-growth-cycle/#sthash.b44SqWdG.dpuf-- Not just in the center city;  much is newly-concentrated SUBURBAN development.  (“Urbanization of the suburbs” – Leinberger)



Change in Average Rents per Square Foot 
Since 2008:

Weighted Average Across All Michigan Metros

Office & 
Retail in 

WalkUPs
Outperforms 

Edge Cities
• Average Edge City Office and 

Retail rents are still lower now 
than in 2008.

• But WalkUP rents have risen, 
indicating market preference.
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Average Home Prices per Square Foot
in the Michigan Metros

For-Sale 
Residential 

Prices Are 
Rising Fastest 

in WalkUPS
• The WalkUP price premium 

has increased since 2010

• A slight premium has also 
emerged for Walkable
Neighborhoods
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Presenter
Presentation Notes
Note the importance of walkable suburban locations: That’s where the economic battle for the future will be fought.  “Neighborhood walkability is good for the commercial real estate bottom lineUpdated by Matthew Yglesias on April 5, 2015, 8:00 a.m. ETNeighborhood walkability has been a huge asset for commercial landlords during the recovery from the 2008 recession. Moody's and Real Capital Analytics have a cool dataset that lets you break down commercial real estate prices by WalkScore.You can see that whether it's in suburbs or in central business districts, prices have rebounded from the recession much more strongly in walkable areas than in car-dependent ones”(from, http://www.vox.com/2015/4/5/8340783/neighborhood-walkability-commercial-real-estate)



Implications for policy
What does this mean?

Presenter
Presentation Notes
So, what do ya gotta do?



From: http://dilemma-x.net/2012/11/10/research-triangle-park-unveils-new-master-plan/
62

Presenter
Presentation Notes
Remember this place?  What’s been happening?:
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Presenter
Presentation Notes
American Underground moved to the campus of the former American Tobacco factory in downtown Raleigh. Photo by Scott Faber Photography courtesy of American Tobacco.  (And Citrix, Red Hat, . . . )“We looked at moving to Research Triangle Park and suburban North Raleigh, but part of the reason to relocate was to grow our company and attract engaged, creative talent. When we put the models all together and looked at the cost of renovating a space downtown and what we could get out of it in terms of talent and value, downtown was by far the best option.” — Ashton Smith, Community & Employee Engagement Project Manager, Operations, Citrix, Raleigh, NC (Core Values Report)
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See:  http://www.rtp.org/about-us/park-center/

“Fifty-five years ago, the Research Triangle Park transformed the economy of North 
Carolina. Now we’re poised to do it again — pointing the state toward a brighter future with a 
redevelopment we call Park Center. 
. . . the first redevelopment in RTP’s long and storied history. It will bring to the Park, for the first time 
ever, an array of eateries, retail, recreation and entertainment. There will be places for people to live, 
close to where they work, or stay while they are visiting.
More importantly, it will be a place where leaders in technology, science, the arts and the humanities 
can come together, collaborate and create a better future for us all. Creating a place where 
collaboration can occur between industry and academia, nonprofits and corporate titans, 
entrepreneurs and government is our goal. We want to create spaces for people to gather, meet, hang 
out and be inspired.

. . . We imagine an area that is walkable, bikeable, accessible to all —
and eventually linked to regional transit.”
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The bottom line

“A region’s most important source of competitive advantage is its workforce. 

In the past, employers attracted workers, but now, according to a study by 

CEOs for Cities, it’s the pool of talent that attract firms, particularly in the 

knowledge economy. The vast majority of college educated young people 

chose where to live based on factors other than employment opportunities.   

Creating attractive, mixed use communities attracts the 
talent, and that business.”

-- Ania Ania Wieckowski, 
Harvard Business Review, 
The Magazine, May 2010

66

Presenter
Presentation Notes
Remember this quote?



Economic development is increasingly a 

competition over placemaking.

Presenter
Presentation Notes
Smart growth attracts the types of customers we want, it creates the products more efficiently, and it creates a competitive advantage.(www.franklinelite.com)



These are the key 

opportunities.

• Revitalizing old main streets 
and legacy downtowns

• Retrofitting suburban centers

But you have to be 
positioned to take 

advantage of it.

68

Presenter
Presentation Notes
Image:  http://www.coolsprings.com/wp-content/uploads/2010/03/102_1394.jpg



There is an opportunity

• Enhancing walkability
• Creative placemaking
• Transit
• Housing
• Place management

69

Presenter
Presentation Notes
Local policies and regulations aligned with these goalsPartnerships



Smart growth is part of an 
economic development strategy 70

Presenter
Presentation Notes
In this century, whether in the big city or the small town, creating compact, walkable, mixed-use communities – that is, “smart growth” – is the key element for a successful economic development strategy.



Thank you

Christopher Zimmerman
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